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INTRODUCTION — TILAPIA IN MALAYSIA

In 70’s - as a poor man’s fish and was
mainly sold in the wet and night
market

In 80’s - red Tilapia became popular;
more because red was a sign of
prosperity and also by some
restaurants who managed to concoct
a very different and distinct dish

Recently — Tilapia fillets are
introduced; local and import



FISHERIES PRODUCTION IN MALAYSIA
MARINE CAPTURE VS AQUACULTURE



AQUACULTURE PRODUCTION, 2000-2011
FRESH WATER VS MARINE CULTURE
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o FRESH WATER | 50,688 | 43456 46,403 62,733 95018 |135,238.82|155,308.63|122,218.73
MARINE 117,205 | 133,562 | 145439 | 141,719 | 258,447 |179,765.42 217,757.37|164,838.68
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AQUACULTURE PRODUCTION (MT) — 2011
TILAPIA



SYSTEM OF CULTURE — 2011
TILAPIA



PRODUCTION AND VALUE — 2011
TILAPIA

Production| Total Value
(MT) (RM Mil.)

Fresh Water Fish 122,218.73 684.15

Red tilapia 33,259.93 24°7.59

Black Tilapia 9,526.30 54.33

Avg. Price
(RM/kg)

5.60

7.44

5.70




LOCAL MARKET INFORMATION

Chilled Whole Fish
Retail market and wet market
Size : 350-600g
Retail Price : RM8-9/kg

e RM5- - RM6-
6/kg 7/kg

* RMS-
9/kg



LOCAL MARKET INFORMATION

Live Fish
Restaurant
Size : 500-1,000g
Serving Price : RM25-35/kg

« RM6- - RM12- - RM25-
7/kg 14/kg 35/kg



| OCAL MARKET INFORMATION
Fillets

Supermarkets and food services
Size : 3-50z, 5-70z

Types : Skin-on, Shallow and Deep
skinned

- RM19- - RM25-
24/kg 30/kg



ECONOMIC TRANSFORMATION PROGRAMME
(ETP)

Transforming a traditionally small-scale, production-based sector into a
large scale agribusiness industry that contributes to economic growth
and sustainability based on an integrated and market-centric model that
focuses on economies of scale and value chain integration.

Overview of ETP
Launched on 25 September, 2010
part of Malaysia's National Transformation Programme
developed-nation status by 2020

targeting GNI per capita of US$15,000, USS444 billion in investments,
3.3 million new jobs.

The Government's role in the ETP is that of facilitator, coordinating,
tracking and monitoring the programme.



ECONOMIC TRANSFORMATION PROGRAMME
(ETP)




ECONOMIC TRANSFORMATION PROGRAMME
(ETP)



ECONOMIC TRANSFORMATION PROGRAMME
(ETP)

* Lease out modules of cages for buying inputs from anchor company
individual/SME under contract farming * Have to follow the operation manual
scheme (SOP) provided by anchor company

* Provide training program for operators A * Contract farming/profit sharing
of the scheme arrangement between SMEs and

* Provide inputs to the operators such as anchor companies

fish seeds and feed

* Provide buy back scheme for the
operators.

* Provide extension services

o Markatina Af nradiiste




ECONOMIC TRANSFORMATION PROGRAMME
(ETP)
AN EXAMPLE : TRAPIA MALAYSIA

PP



Hatchery, Nursery &
Grow Out @ Lake

\Temenggor

Processing Plant
@ Parit Buntar




HATCHERY




NURSERY & GROW OUT



GROW-0OUT

Agquagrid™ semi-rigid containment net system
Reduced risk of escapees and financial loss
Non-bio fouling
Longer lifespan compared with conventional netting
Lower operational costs due to handling and cleaning reduction
Enhanced flow due to semi-rigidity and non-biofouling



GROW-0OUT

Liftup™ mortality and
waste removal system

Rapid, simple and effective
mortality removal

Removal of feed and faeces
waste thus reducing
environmental impact

Reduced spread of bacteria
and virus’s



PROCESSING




PRODUCT —WHOLE FISH



PRODUCT - FILLETS

Complies with the certification standards
of international accreditation bodies such
as Global Gap, BRC, ISRTA (International
Standard for Responsible Tilapia

Aquaculture), ASC, EU, HACCP, SPALM
and Halal



ECONOMIC TRANSFORMATION PROGRAMME
(ETP) - TiLAPIA PRODUCTION BY 2020

Additional Production : 144, 000 MT
Marketed as whole fish : 43,200 MT
Marketed as fillets : 30, 326 MT
Value : RM 1,126 millions



Challenges




CONCLUSION

The aquaculture industry especially the farming
of Tilapia will play a very important role in
achieving the stated objectives in the country’s
National Agro-Food policy

However the Government has to ensure that
there is a good regulatory framework in place so
that the Aquaculture industry can develop in a

sustainable manner to cater for future demands
in fish.



