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Tilapia: continuing to increase in 

popularity in US 

• Fourth most popular seafood. 

• Second most popular fish purchased in 

grocery stores 

• As wild caught fish continues to increase in 

cost, tilapia will be substituted 

• Tilapia is most common seafood in food 

service (schools, hospitals, prisons) 

 



Top Ten Seafoods (U.S.) 
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US Consumption of tilapia from 

domestic and imported sources 
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Domestic Imports



Imports from over 20 countries 

US is largest single consumer of tilapia 

products,  with China a close second. 

US purchases great diversity of product 

forms (whole frozen, frozen and fresh 

fillets, sashimi, smoked, breaded and other 

value added forms) 

Popular with restaurants, grocery stores, 

food service and increasingly fast food. 



 

Percentage of US finfish grocery sales: weekly sales averaged $608 per store 
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Farmed 

Mexican 

tilapia fillets 

in Tucson, 

Arizona 

Safeway 

 

$15/kg 





US Tilapia consumption (imports and domestic) 
465,953 mt of live weight (equivalent – 2009) 

579,443 mt of live weight (equivalent – 2010) 

513,361 mt of live weight (equivalent – 2011) 

613,406 mt of live weight (equivalent – 2012) 

660,762 mt of live weight (equivalent – 2013) 

633,759 mt of live weight equivalent – 2014) 
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Fillet Fresh
Fillet Frozen

Whole Frozen
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$842,866,006(2010), $838,349,634(2011), $986,127,852 (2012),  $1,034,501,000 (2013) 

$1,114,646,000 (2014) 



• Imports to US in 2014 were $1,114,646,000  

• US production of about 30,000,000 lbs at 

farm 

• 2014  US tilapia farm-gate sales were about

 $90,000,000 

• 2014 US Tilapia Sales estimate – 

•  $1,114,646,000 + $90,000,000   =       

$ 1,204,646,000 

US Sales of tilapia 



Tilapia entering the mainstream 

as a healthy food item 



Celebrity endorsements 

President-elect Obama said new White House 

Chef will need to be able to prepare tacos and 

tilapia. 

Michelle Obama fancies grilled tilapia. “She 

enjoys her food but tries to eat healthy, as 

well,” said close family friend Sandy 

Matthews.  

Michelle Obama usually opted for jerk 

chicken Caesar salad or the pineapple tilapia. 



Advertising 



IQF Fillets 

 in re-sealable 

packages 







Restaurants trying 

many recipes 



Tilapia in 

Long John 

Silver’s 

 
McDonald’s 

and other 

fastfoods could 

double tilapia 

global demand 



New product 

forms 

Smoked tilapia 

Sashimi grade 

tilapia 



Tilapia Orange Juice 



Mexican-American street foods 

Courtesy: 

Randall Brummett 



Byproducts - Tilapia Leather 

 





Pet treats 
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Tilapia  Global Aquaculture Production 

0 

1 

2 

3 

4 

5 

6 

7 

8 

0 

1000 

2000 

3000 

4000 

5000 

6000 

1
9

9
0

 

1
9

9
1

 

1
9

9
2

 

1
9

9
3

 

1
9

9
4

 

1
9

9
5

 

1
9

9
6

 

1
9

9
7

 

1
9

9
8

 

1
9

9
9

 

2
0

0
0

 

2
0

0
1

 

2
0

0
2

 

2
0

0
3

 

2
0

0
4

 

2
0

0
5

 

2
0

0
6

 

2
0
0
7
 

2
0

0
8

 

2
0

0
9

 

2
0

1
0

 

2
0
1
1

 

2
0

1
2

 

2
0
1
3
E

 

2
0

1
4

F
 

2
0

1
5

F
 

REAL PRICE 
(USD/KG) 

1000 METRIC TONNES 

Sources: 1990-2012: FAO and Kevin Fitzsimmons; 2010-2014: Average of Helga Josupeit and Kevin Fitzsimmons estimates; 
2014: Kevin Fitzsimmons; Prices US import frozen tilapia Jan- Nov: NMFS 



Conclusions 
• US tilapia consumption was 633,759 mt of 

live weight equivalent in 2014, should 

exceed 680,000 MT in 2015. (8% growth) 

• More value adding processing in producing 

countries as they have many of the side 

ingredients and desire to capture more profit 

from value addition. 

• Tilapia consumption is still only two fish 

per capita per year.   Lots of opportunity to 

replace one burger or one chicken dish per 

year. 

 



Buy TILAPIA 

Thank you 

Questions? 


